
QUAKER STUDIES 15/1 (2010) [98-107] 
ISSN 1363-013X 

 

 
 
 
 
 
 
 

PEOPLE’S PERCEPTIONS OF THE QUAKERS  
 
 

A Survey Conducted by DVL Smith Ltd 
 

 
 
DVL Smith Ltd, an independent market research agency run by Dr David Smith, a former 
Chairman of the Market Research Society, has undertaken a survey of 1000 individuals living in 
England, Scotland and Wales to assess their perceptions of the Quakers. This size of sample 
provides a robust platform upon which to assess individual’s awareness, and understanding, of the 
Quakers.  The survey was conducted in June 2009. Presented below are the key findings of the 
survey. 
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We have reported that eight in ten people are ‘aware’ of the Quakers. But 
comparatively few have a fully ‘informed’ view of the Quaker philosophy and beliefs. 
A key issue is that so many people carry in their heads a wide range of inaccurate, 
and arguably unhelpful, images of the Quakers, including, for some, the perception 
that they are a ‘puritanical sect’. Thus the core communications challenge for the 
Quakers centres on addressing the uncertainty and confusion that exists about 
whether the Quakers is an open, liberal movement or a more fundamentalist, strict, 
even ‘weird cult’. 
 


